
Workbook 
Framing homelessness | digital programme. 

1 Foundation | Our shared understanding 

Think about a tricky conversation on homelessness. What happened? 

How did it make you feel? 

What do you wish more people understood about homelessness? 

Notes 
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1.1 Introduction | Introduction to framing - and why we frame. 

What did you just see? 

What patterns have you identified? What might they mean for your communications? 

First news story: 

Second news story: 
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Third news story: 

Review of an existing piece of communications / Notes 
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1.2 Introduction | Framing with values. 

Write down a campaign or an issue being framed with a strong guiding values frame. 

How would you change this BBC headline to incorporate the moral human rights values 
frame? 

Identify the words and phrases that activate the values frames moral human rights or 
interdependence. 

In response to the numbers of people dying while homeless in England and Wales in 2018, Crisis 
said: 

“It is heart-breaking that hundreds of people were forced to spend the last days of their lives without 
the dignity of a secure home.  

“This is now the second year running where we have known the true scale of the human cost of 
homelessness, yet still the lessons from these tragic deaths go unlearnt. 

“Behind these statistics are human beings, who like all of us had talents and ambitions. They 
shouldn’t be dying unnoticed and unaccounted for.  

“It’s crucial that Governments urgently expand the safeguarding system used to investigate the 
deaths of vulnerable adults to include everyone who has died while street homeless, so we can help 
prevent more people from dying needlessly.  

“Because in this day and age there is no excuse for anyone dying without a safe place to call home.” 
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Notes 
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1.3 Introduction | Framing with metaphor. 

How would you change this Telegraph headline to incorporate the constant pressure 
metaphor? 

How would you change this South Wales Argus headline to incorporate the constant 
pressure metaphor? 

 
 

 
 
 
Fill the grid overleaf with different representations of constant pressure. 
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Notes 
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1.4 Introduction | Framing with context. 

What is Shaun’s story activating? 

What is Pudsey’s story activating? 

Notes 
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1.5 Introduction | Putting it into action. 

What has surprised you? 

What feels challenging? 

What feels doable? 

Write a message from a communications campaign that has stuck with you - and with 
other people. 

What’s the main thing(s) you learnt from this training series? 

What’s something you plan to do differently day-to-day? 

Who is someone you’ll talk to about framing homelessness? 

Notes 
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Framing: a few quick wins. 

Instead of Try

The homeless People facing or experiencing homelessness

Troubled or vulnerable people People exposed to or living with

People at risk of homelessness  People at or on the brink of homelessness

People losing their homes People pushed into homelessness

Choices Options
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Framing thesaurus.
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